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Whether you need a specific service or want a complete 
program, our expert instructional designers and curriculum 
developers serve as an extension of your team, laser 
focused on ensuring your success and helping your learners 
master their course objectives.

Bring courses to market faster and  
cost-effectively— without  sacrificing quality
with experienced and creative instructional designers

Instructional Design Services

ACADEMIC SERVICES

E X P E R T  D E S I G N E R S     • F L E X I B L E  &  C R E AT I V E • P R O V E N ,  R E L I A B L E  R E S U L T S

What people are saying 
about The Babb Group

The Babb Group’s services increased 
faculty engagement and student 
satisfaction, helping faculty become 
more supportive and involved with our 
learners.

- Chelsea Hansen, PhD
Provost, Allied American University

“
The Babb Group is a flexible, 
responsive, and creative partner who 
shares their deep expertise in student 
success, social engagement, and lead 
generation to help us achieve our 
ambitious goals in distinctive and 
innovative ways.

- Kelly A. Flores, EdD
Dean, School of Applied Leadership
City University of Seattle

“
The Babb Group provides our 
institution with amazing customer 
support.  They are responsive, caring 
professionals who exceed expectations 
without fail.

- Randy Plunkett
Dean, EC-Council University

“

Services Offered
   Course template / shell 

creation

   Program      Course  
Assignment outcomes 
mapping

   Quality Matters™ 
consultation

   Instructional design 
and/or SMEs

   Courses loaded in your LMS

   Project manager oversight on 
every project 

   Search Engine Optimization 
of course names and 
descriptions 

   Market research, including 
focus groups and 
competitive analysis

ACADEMIC SERVICES



This trust is vital to providing our partner institution convertible leads and 
students that will be committed to staying in their program. More 
specifically, the leads generated through The Babb Group, Inc. are typically 
driven students and professionals who are looking for a high quality 
program in a particular subject area, and are informed by our company and 
ready to make a decision more quickly. 

Further, The Babb Group, Inc. does not accept any program-competing lead 
generation partners until at least 3 months after the contract has ended.

Social Media Management Services

In today’s market, social media plays a significant role in student 
engagement, sense of community, lead generation and student retention. 
The Babb Group, Inc. helps our partner institutions stay relevant, which 
allows current students to see our partners as leaders in the educational 
world and a community they want to be a part of. That sense of community 
helps retention and an overall sense of satisfaction.

Our Founder, Dr. Dani Babb, has built a very strong social media network 
and has used those skills to help partner institutions. She takes a very active 
role in social media creation and management, and in many cases handles 
a significant portion of the work. Together with the social media manager 
and web conversion expert, we work with our partner institutions to create 
and/or manager their social media platforms which allowsboth current 
students to stay engaged, and helps prospective students convert.

The Babb Group’s approach for social media management will increase 

brand awareness and potential warm leads. Additionally, students 
who may be unhappy with their program will be aware of your 
program as an alternative.

•   We remove all spam accounts from Twitter followers/following to 
improve the institution’s Twitter ranking, which has a significant 
impact on the account status.

•   The Babb Group will set up channels and playlists for the partner 
institution’s YouTube channel, improve the site’s graphics, and improve 
search engine keywords. We will work with the partner institution’s 
faculty members to develop videos (eg. mini lectures on topics such as 
APA format, writing style, research, getting a job in XYZ profession, 
etc.) and would endeavor to publish 1-2 raw/unedited videos per week 
for the duration of the social media project (as these videos tend to 
yield higher ratings from viewers). Should the institution wish to brand 
the videos first, we will work with the video editing department to 
upload and manage these edited videos.

•   We will create a group in Facebook (this does not replace the Page) for 
graduates and current students to share tips, job leads, experiences, 
and motivation to help increase retention across programs and a 
sense of community among learners and alumni.

engagement, program knowledge and a sense of community through the 
approach outlined below, designed and modified by the Founder from her 
own work in social media, traditional media and marketing management:

•   Determining which keywords potential students seek out for a given 
area of study to allow for a natural, content-based push of traffic to the 
partner institution’s website in an effort to increase University brand 
recognition.

•   Based on the keywords found, additional content will be generated 
accordingly if the partner institution allows. The Babb Group utilizes 
experts (usually with a master’s degree or higher and experience in 
their field) to write content and blog articles which are of interest to 
potential students and shows the University as thought leaders in their 
area of expertise.

•   Similarly, The Babb Group, Inc., with University approval, will add 
and/or create content to the University blog that is of interest to the 
target market using the method described above. We welcome 
working side by side with our partner’s marketing and public relations 
departments, as well as academics.

•   Publish articles 2-3 per week and shared via social media channels, to 
be determined (but usually including Facebook, Twitter, Instagram, 
LinkedIn). This process improves brand recognition and fosters a 
sustainable social media strategy that can be carried on by the 
institution regardless of contractual arrangements with third parties. 
Our goal is to help you manage and grow this yourself, if you choose, 
rather than making you dependent on us, which sets usapart from 
competitors! Keywords found to be useful in an online search will be 
used in each article to drive interest and traffic. We work with our 
partner institution’s online team to ensure that content is pushed to 
Google through Google admin tools (formerly webmaster tools) and 
monitor Google alerts on behalf of our client to be sure that as 
material is published, it is submitted to social channels. 
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•   We focus heavily on improving a video and photo based Instagram 
presence, as this has quickly become the new standard for social 
media engagement for younger students. The Babb Group will also 
rely on our partner institution’s faculty and staff to share photos with 
our team (that we have permission to use/share/post on their behalf) 
with hashtags; each post will be tagged with alink to the program it's 
helping to promote.

•   The Babb Group, with the help of our partner institution, will obtain 
and share student success stories such as interviews of recent 
graduates where we will feature their experiences and stories in the 
institution blog. The content is then linked to social channels.

•   The Babb Group will work with our partner institution’s public relations 
and/or marketing team to modify and/or improve both the University’s 
Instagram and Twitter feeds with engaging graphics to allow for an 
enhanced, upbeatperception from both current and perspective 
students. 

•   We will market our partner’s program to direct competitor’s followers 
in an effort to improve our partner institution’s Twitter base. Using 
tools to determine who is following a competing program, we can 
follow those accounts and, when they follow back, directly market to 
them with engaging content over time. This helps to increase both 
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AT  A  G L A N C E



Our vast network of 
experienced educators 

spans tens of thousands



Our amplified social reach is 
over 1.5 million

100% contract renewal rate 
among college partners

100%

The Babb Group 
has a “get it done” 
attitude to problem 
solving and results at 
a great value.

- Andi Koritari,
  Director of Online  
  Operations, National 
  Louis Univeristy 

The Babb Group’s Most Popular Academic Services


Curriculum &  
Instructional Design 

Faculty Development & 
Training

Program 
Development

Why The Babb Group?
We are a passionate, experienced group of education experts dedicated to bringing academic 

institutions services to improve student experience, arm faculty with meaningful training, recruit 
qualified, exceptional educators for the classroom, create and design cutting edge, purposeful courses 

and bring new students to colleges. Between our team’s combined hundreds of years experience 
in academia and the reach of our 1.5 million+ engaged online audience, we leverage our expansive 
relationships to keep ahead of trends and provide our partners the resources they need to remain 
competitive. We are clever, creative, responsive, and driven to help you and your students succeed.

We deliver on time. Period.
Our professional project manager makes sure of it. We save you time, 
money, resources and lower your administrative costs. Whether you want 
us to work on entire programs or a one-off course when you need an 
extra hand, we have a solution to fit your requirements. We have never 
missed a deadline and never plan to.

We complement your existing team.
Our experts serve as a seamless extension of your team to improve 
program quality, accelerate productivity, and maximize learner 
retention. With our expertise in every LMS out there today and a flexible 
development method, you don’t have to fit into our model - we fit into 
yours. We are experienced in Competency Based Education (CBE) as well!

You own developmental efforts & keep the intellectual property.
We are not an OPM! We do not take a percentage of your revenue. What 
we develop is for your college or university! We are an extension of your 
team and our services are designed to be a value-add, not a recurring 
revenue model that only benefits us.

“


